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April 9, 2025

Hi All,

We cut through the clutter and fluff to bring you your weekly installment of just the most essential articles,
research, forecasts. media and marketing/advertising industry news. But our continuous learning is only as
important as what we do with all that knowledge...

“We don’t care what people know, we care what they do. It’s all about performance.”
— Michael Allen, Managing Director of Beacon Global Strategies LLC

RESOURCES AND ARTICLES OF INTEREST TO
SALES AND ADVERTISERS

TOP FIVE SELECTED ARTICLES/RESOURCES

12 Ways To Bust Your Radio Sales Team Out of a Rut
Radio Ink (Loyd Ford), April 7, 2025
https://radioink.com/2025/04/07/loyd-ford-12-ways-to-bust-your-radio-sales-team-out-of-a-rut/

What Can Radio Do To Increase Rates For Its Services?
Radio Ink (Marc Greenspan, Research Director Inc.), April 7, 2025
https://radioink.com/2025/04/07/marc-greenspan-rdi-what-can-radio-do-to-increase-rates-for-its-services/

How Can Sellers Successfully Establish Credibility in Sales?
SalesFuel (Jessica Helinski), April 5, 2025
https://salesfuel.com/how-can-sellers-successfully-establish-credibility-in-sales/?utm source=SFW

What Is the MEDDIC Sales Method in B2B Sales?
SalesFuel (Jessica Helinski), April 5, 2025
https://salesfuel.com/what-is-the-meddic-sales-method-in-b2b-sales/?utm source=SFW

How to Supercharge Selling Best Practices With Al Sales Tools?
SalesFuel (Jessica Helinski), April 5, 2025
https://salesfuel.com/how-to-supercharge-selling-best-practices-with-ai-sales-tools/?utm source=SFW
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CURATED ARTICLES/RESOURCES FO
REFERENCE, BACKGROUND AND TRA@K{IN@

(REMINDER THAT * DENOTES A HIGHLY RECOMMENDED ARTICLE)

*Ad-Supported Audio Gets More Ear Time Than Ad-Free

Edison Research Weekly Insights, April 9, 2025
https://www.edisonresearch.com/ad-supported-audio-gets-more-ear-time-than-ad-
free/? s=55vclyeumh48p91frdOe

*Three-Minute Qualifier: Once In Lifetime Opportunity For Radio.
Inside Audio Marketing, April 8, 2025
https://www.insideaudiomarketing.com/post/three-minute-qualifier-once-in-lifetime-opportunity-for-radio

*Local Furniture Stores: Why Radio is Your Best Bet

RAB Radio Matters Blog (Annette Malave, SVP/Insights), April 8, 2025
https://www.radiomatters.org/index.php/2025/04/08/local-furniture-stores-why-radio-is-your-best-
bet/?utm source=Radio%20Matters%20Blog&utm campaign=adeff58536-

EMAIL CAMPAIGN 2018 01 05 COPY 01&utm medium=email&utm term=0 66c3360299-adeff58536-
582899012

*Why The Rise Of Video Podcasting Is Not Killing Audio
Coleman Insights Media Research (Jay Nachlis), April 8, 2025
https://colemaninsights.com/coleman-insights-blog/why-the-rise-of-video-podcasting-is-not-killing-audio

NABOB: Advertisers Are Missing Out On Black Radio’s Power

Radio Ink (Cameron Coats), April 8, 2025
https://radioink.com/2025/04/08/nabob-study-black-millennials-drive-radio-trust-and-

spending/?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=
Local Media %26 Technology Daily 508

NRF Forecasts Near-Record Easter Spending Despite Anxious Consumers

MediaPost (Sarah Mahoney), April 8, 2025
https://www.mediapost.com/publications/article/404900/nrf-forecasts-near-record-easter-spending-
despite.html?utm source=newsletter&utm medium=email&utm content=readmore&utm campaign=138048&
hashid=akE-7z-LS1W9CYmV5M9xXA

*Al: A Game-Changer for Radio Sales, But Human Touch Still Needed.

Inside Radio, April 7, 2025
https://www.insideradio.com/free/ai-a-game-changer-for-radio-sales-but-human-touch-still-
needed/article b31e2535-cdb2-4da5-bef9-545ce2af4663.html
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*Radio: ‘We Have The Reach.’

Inside Radio (Pierre Bouvard/Westwood One), April 7, 2025
https://www.insideradio.com/free/radio-we-have-the-reach/article 7c782995-8086-4807-911a-
95bd81¢9285d.html?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&ut
m_source=Local Media %26 Technology Daily 507

*Seven Marketing Strategies For An Uncertain Economy: How A Focus On Emotional Campaigns And A Budget
Shift To AM/FM Radio Can Keep Brands Afloat

Westwood One/Cumulus Media (Pierre Bouvard), April 7, 2025
https://www.westwoodone.com/blog/2025/04/07/seven-marketing-strategies-for-an-uncertain-economy-how-
a-focus-on-emotional-campaigns-and-a-budget-shift-to-am-fm-radio-can-keep-brands-afloat/

Auto Dealer Ad Spending Rises, But Tariffs Could Stall Progress.

Inside Radio, April 7, 2025
https://www.insideradio.com/free/auto-dealer-ad-spending-rises-but-tariffs-could-stall-

progress/article 50220b23-6918-45d0-8325-
ea84cc822a85.html?utm_campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&ut
m_source=Local Media %26 Technology Daily 507

Survey: Consumers say online shopping 'lacks excitement,' feel overwhelmed

Chain Store Age (Zachary Russell), April 4, 2025
https://chainstoreage.com/survey-consumers-say-online-shopping-lacks-excitement-feel-
overwhelmed?utm_source=swiftmail&utm medium=email&utm campaign=CSA NL ConnectedRetail&mkt tok
=ODI1LUXTUCOINDUAAAGZtCVIbLLhvTfiffRFHe4Bgfxk3u2vgl8Uz57z0I8b1wcNGadGwAb8eDBi-
ilfWzDTfleFOGRJ9xXHrdf)Ob8C7CH44iQFFGsq-0Pudu7KEk1 1Q

RESOURCES AND ARTICLES OF INTEREST TO
MANAGERS FOR PLANNING AND FORECASTING:

TOP FIVE SELECTED ARTICLES/RESOURCES

RAB & Borrell: Opportunity Is Ripe On Radio’s Digital Frontier
Radio Ink (Cameron Coats), April 7, 2025
https://radioink.com/2025/04/07/rab-borrell-opportunity-is-ripe-on-radios-digital-frontier/
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Less Than a Week to Go Before “Delete, Delete, Delete” Proposals on Eliminating Unnecessary FCC
Regulations Are Due — What Should Be Included?

Broadcast Law Blog (David Oxenford), April 5, 2025
https://www.broadcastlawblog.com/2025/04/articles/less-than-a-week-to-go-before-delete-delete-delete-
proposals-on-eliminating-unnecessary-fcc-regulations-are-due-what-should-be-

included/?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=
Local Media %26 Technology Daily 507

Tariffs Are Here: What Advertisers, Media, and Ad Tech Companies Need to Know Now

Advertiser Perceptions (Eric Haggstrom), April 4, 2025
https://www.advertiserperceptions.com/tariffs-are-here-what-advertisers-media-and-ad-tech-companies-need-
to-know-

now/?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=Loca
| Media %26 Technology Daily 506

Can Radio Win “The Last Touch/First Touch Challenge?”

Jacobs Media (Fred Jacobs), April 4, 2025

https://jacobsmedia.com/can-radio-win-the-last-touch-first-touch-

challenge/?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source
=Local Media %26 Technology Daily 506

Analysis: Local Radio Revenue To Break $12 Billion Mark.

Inside Radio (BIA Advisory Services), April 3, 2025
https://www.insideradio.com/free/analysis-local-radio-revenue-to-break-12-billion-mark/article 54d2a60e-
4a79-476f-8ee9-

297310f871cd.html?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&ut
m_source=Local Media %26 Technology Daily 506

Local Radio Holds Top 5 Spot in $171B US Ad Market, Says BIA

Radio Ink (Cameron Coats), April 3, 2025

https://radioink.com/2025/04/03/local-radio-holds-top-5-spot-in-171b-us-ad-market-says-

bia/?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=Local
Media %26 Technology Daily 505

CURATED ARTICLES/RESOURCES FOR
REFERENCE, BACKGROUND AND TRACKING

(REMINDER THAT * DENOTES A HIGHLY RECOMMENDED ARTICLE)

*Digital Sales Needs: Training, Advisors, And A Gameplan.
Inside Audio Marketing, April 9, 2025
https://www.insideaudiomarketing.com/post/digital-sales-needs-training-advisors-and-a-gameplan
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*Influencer Marketing Budgets Are Poised To Surge in 2025, WFA Report Finds

MediaPost (Robert William), April 9, 2025
https://www.mediapost.com/publications/article/404927/influencer-marketing-budgets-are-poised-to-surge-
i.html?utm source=newsletter&utm medium=email&utm content=readmore&utm campaign=138051&hashid
=05sexdpQRQeeqalUx78gbw

*Edison’s Larry Rosin: Three-Minute Rule Opens Door To Shorter Radio Spot Breaks.

Inside Radio, April 9, 2025
https://www.insideradio.com/free/edison-s-larry-rosin-three-minute-rule-opens-door-to-shorter-radio-spot-
breaks/article 61384521-1ee1-4391-800d-a527782cee0d.html

Flush ‘Em Or Fix ‘Em? What Should Radio Do About Its Aging Brands?
Jacobs Media (Fred Jacobs), April 9, 2025
https://jacobsmedia.com/flush-em-or-fix-em-what-should-radio-do-about-its-aging-brands/

*Radio: It’s Time To Stop Playing Small Ball
Jacobs Media (Fred Jacobs), April 8, 2025
https://jacobsmedia.com/radio-its-time-to-stop-playing-small-ball/

*Barclays: A Recession Could Impact Digital Advertising In Ways Seen in Earlier Eras.

Inside Radio, April 8, 2025
https://www.insideradio.com/free/barclays-a-recession-could-impact-digital-advertising-in-ways-seen-in-
earlier-eras/article _aObcfeOc-609b-4ae1-8661-27c2el10e46de.html

Stations Find New Revenue Playbook In High School Sports.

Inside Radio, April 9, 2025
https://www.insideradio.com/free/stations-find-new-revenue-playbook-in-high-school-
sports/article 101d862c-2ebb-403c-a896-d7daebabbdd4.html

*Embrace the Pivot: The Power of Changing Your Mind

Knowledge by Wharton (Adam Grant), April 8, 2025
https://knowledge.wharton.upenn.edu/article/embrace-the-pivot-the-power-of-changing-your-
mind/?utm campaign=KatW Weekly2025&utm medium=email&utm source=kw pardot&utm term=4-9-
2025&utm content=Embrace the Pivot The Power of Changing Your Mind

*What Constitutes Leased Programming? NAB, FCC Offer Opposing Views During Court Hearing.

Inside Radio, April 8, 2025

https://www.insideradio.com/free/what-constitutes-leased-programming-nab-fcc-offer-opposing-views-during-

court-hearing/article 1b74e0cf-b1ba-4540-9398-

afe0ldcfe67f.html?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm
source=Local Media %26 Technology Daily 508
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Nielsen Dominating Upfront Currency, Once Again

MediaPost (Joe Mandese), April 8. 2025
https://www.mediapost.com/publications/article/404896/nielsen-dominating-upfront-currency-once-
again.html?utm source=newsletter&utm medium=email&utm content=headline&utm campaign=138039&ha
shid=XOWE7PwdT4-lekA7MLbhQg

Radio’s Workflows Have ‘Left the Building’

tvtech (Paul McLane), April 7, 2025

https://www.tvtechnology.com/features/radios-workflows-have-left-the-

building?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=L
ocal Media %26 Technology Daily 507

*NAB Show Opens With Focus on Local Radio Strength and Growth
Radio Ink (Cameron Coats), April 7, 2025
https://radioink.com/2025/04/07/nab-show-opens-with-focus-on-local-radio-strength-and-growth/

Carr Hints At Foreign Ownership Rule Review

Radio+Television Business Report (Adam Jacobson), April 7, 2025
https://rbr.com/carr-hints-at-foreign-ownership-rule-

review/?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=Lo
cal Media %26 Technology Daily 507

NAB Urges FCC to Allow Software-Based EAS

tvtech (George Winslow), April 2, 2025
https://www.tvtechnology.com/news/nab-urges-fcc-to-allow-software-based-

eas?utm campaign=Local%2BMedia%2B%26%2BTechnology%2BDaily&utm medium=web&utm source=Local
Media %26 Technology Daily 505

Nielsen PPM Audience Monthly Trends

The February Full Month PPM trends for Los Angeles, San Diego and Riverside/San Bernardino are posted
below. Los Angeles and Riverside/San Bernardino show additional growth with the new 3-minute listening
rule. San Diego sees modest slip. Still too early in all markets to see any definitive trending. The March results
for our PPM markets will be released on April 22 and 23 and we will have a three month trend to evaluate.

Los Angeles (Metro 12+ Population 11,297,500)

2025
AQH:

Jan Monthly - 559,100
Feb Monthly - 583,100
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2024

AQH:

Jan Monthly - 523,400
Feb Monthly - 524,200
Mar Monthly - 543,200

Apr Monthly - 519,800
May Monthly - 541,200
Jun Monthly - 524,300

Jul Monthly - 471,300
Aug Monthly - 484,400
Sept Monthly - 501,900

Oct Monthly - 511,300
Nov Monthly - 500,600
Dec Monthly - 478,700
Hol Monthly - 467,100

2025

Cume:

Jan Monthly - 9,496,100
Feb Monthly - 9,527,000
2024

Cume:

Jan Monthly - 9,533,600

Feb Monthly - 9,528,300
Mar Monthly - 9,648,200

Apr Monthly - 9,522,400
May Monthly - 9,657,800
Jun Monthly - 9,659,300
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Jul Monthly - 9,408,200
Aug Monthly - 9,435,300
Sept Monthly - 9,640,800

Oct Monthly - 9,429,800
Nov Monthly - 9,443,400
Dec Monthly - 9,369,400
Hol Monthly - 9,362,200

Riverside/San Bernardino (Metro 12+ Population 2,243,200)

2025

AQH:

Jan Monthly - 106,400
Feb Monthly - 109,700

2024
AQH:

Jan Monthly - 84,200
Feb Monthly - 83,800
Mar Monthly - 87,200

Apr Monthly - 91,000
May Monthly - 96,500
Jun Monthly - 90,500

Jul Monthly - 87,200
Aug Monthly - 83,500
Sept Monthly - 87,600

Oct Monthly - 89,800
Nov Monthly - 90,700
Dec Monthly - 87,400
Hol Monthly - 81,100
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2025

Cume:

Jan Monthly - 1,813,900
Feb Monthly - 1,855,100

2024

Cume:

Jan Monthly - 1,725,900
Feb Monthly - 1,758,900
Mar Monthly - 1,753,000

Apr Monthly - 1,815,900
May Monthly - 1,837,300
Jun Monthly - 1,811,000

Jul Monthly - 1,727,400
Aug Monthly - 1,706,300
Sept Monthly - 1,763,700

Oct Monthly - 1,745,100
Nov Monthly - 1,794,300
Dec Monthly - 1,788,700
Hol Monthly - 1,787,500

San Diego (Metro 12+ Population 2,874,000)

2025

AQH:

Jan Monthly - 127,800
Feb Monthly - 126,200
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2024

AQH:

Jan Monthly - 94,500
Feb Monthly - 96,300
Mar Monthly - 104,200

Apr Monthly - 110,200
May Monthly - 111,500
Jun Monthly - 104,200

Jul Monthly - 107,300
Aug Monthly - 108,500
Sept Monthly - 110,200

Oct Monthly - 114,000
Nov Monthly - 105,500
Dec Monthly - 101,100
Hol Monthly - 104,900

2025

Cume:

Jan Monthly - 2,240,500
Feb Monthly - 2,237,600

2024

Cume:

Jan Monthly - 2,240,600
Feb Monthly - 2,243,400
Mar Monthly - 2,250,800

Apr Monthly - 2,275,600
May Monthly - 2,282,500
Jun Monthly - 2,208,300

Jul Monthly - 2,266,000
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Aug Monthly - 2,259,100
Sept Monthly - 2,259,800

Oct Monthly - 2,273,100
Nov Monthly - 2,186,500
Dec Monthly - 2,168,900
Hol Monthly - 2,199,900

Miles W. Sexton
President

Southern California Broadcasters Association
805.701.0031
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