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SOUTHERN CALIFORNIA 

RADIO AND LAWN & GARDEN

A Compelling Partnership for Growth
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15%

34% 37%

14%

Millennials (P18-
29)

Gen X (P30-49) Baby Boomers
(P50-69)

Silent Gen (P70+)

GENERATIONS GENDER EDUCATION

2,729,0822,328,688

46.0% 54.0%
64%

have some 
college+

INCOME

8%

27%

15%

16%

17%

18%

<$24,999

$25,000 - $49,999

$50,000 - $74,999

$75,000 - $99,999

$100,000 -…

>$150,000

OWN/RENT RESIDENCE

Own
56%

Rent
42%

Other
2%

EMPLOYMENT

45%

18%

37%

Employed Full-time Employed Part-time Not employed

5,057,770 Adults 18+ have gardened or done lawn care in 
the past 12 months

Source: Scarborough, Release 1 2019 (January 2018 – January 2019), Los Angeles Metro, Adults 18+/Activity Done Past 12 Months: Garden/Lawn Care.
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Source: Nielsen Audio, Spring 2019 Retail Spending Power: Nursery and Garden Centers, Monday-Sunday, 6a-mid, Adults 18+.
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Consumers in Los Angeles 
Metro spend over $415 

million annually in 
Nursery and Garden Centers
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Months Sales Projections % Of Annual

January $14,975,000 3.6%
February $15,391,000 3.7%
March $29,949,000 7.2%
April $48,251,000 11.6%
May $71,129,000 17.1%
June $46,172,000 11.1%
July $34,941,000 8.4%
August $29,117,000 7.0%
September $31,613,000 7.6%
October $35,773,000 8.6%
November $26,621,000 6.4%
December $32,029,000 7.7%
ANNUAL 
TOTALS

$415,960,000 100.0%

Source: Nielsen Audio, Spring 2019 Retail Spending Power: Nursery and Garden Centers, Monday-Sunday, 6a-mid, Adults 18+.
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92.2%

44.5%

82.8%
76.2%

86.8%

Listen to Radio Past
Week

Read Any Printed or
Online Paper Past 5

Days

Watched Any Broadcast
TV Past Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Source: Scarborough, Release 1 2019 (January 2018 – January 2019), Los Angeles Metro, Adults 18+/Activity Done Past 12 Months: Garden/Lawn Care.
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Reach %
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92.2%

64.0%

50.6%

40.3%

25.9% 23.9% 23.1% 21.1% 19.4%

Reach %

RADIO
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Source: Scarborough, Release 1 2019 (January 2018 – January 2019), Los Angeles Metro, Adults 18+/Activity Done Past 12 Months: Garden/Lawn Care.


