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SIXTY PERCENT OF ADULTS 35-49 CONSIDER RADIO 
SPOTS VERY OR SOMEWHAT TRUSTWORTHY

Source: The Nielsen Total Audience Report, March 2021, National Online Survey – 1,500 Adults 18+, App/Website excludes 
Social Media (Base: Users of each media).  Copyright © 2021, The Nielsen Company (US), LLC. 
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CONSUMERS TRUST RADIO MORE THAN DIGITAL

Source: The Nielsen Total Audience Report, March 2021, National Online Survey – 1,500 Adults 18+, App/Website excludes 
Social Media (Base: Users of each media).  Copyright © 2021, The Nielsen Company (US), LLC. 
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